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“Design, if it is to be successful, must
accommodate the abilities, needs,
and interests of people. It must be
understandable, usable, accessible.”

——Don Norman
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Style Guide
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Brand Strategy: 
Expression Creative Criteria

How might we Amplify Impact?
How might we Create Connection?
How might we Celebrate California?
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Brand Strategy: 
Personality

Collaborative
Committed
Savvy
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Focused
Californian



Brand Strategy: 
Audiences

Local Park Leaders
Volunteer Members
Government Policy Makers
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Icon Design Process
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Icon Design Process
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Screen Design Process
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Screen Design Process
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Screen Design Process
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Resolution & Project Summary

“Design is not only about creativity,
but the User Needs.”
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Thank You
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